Website Planning Worksheet

Once you understand your website goals, it is easier to figure out the right

strategies and tactics for achieving them through the content, structure, and
design of your website.
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2) Describe what you want the site to do or what the company does:
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3) What are your goals for creating or revamping a website?
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4) Qualities you want to convey: List at least five adjectives that describe
your company:
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5) Competitors: Who's your competition? List their company names, web
addresses, and a description of what they do.
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9) Selling points: Why are your organizations, your products or your
services that are better than your competition or your best quality and skills
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10) User visits: Why will people come to your site? How will they find it?

What will bring them back?
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11) Target Audience: Who do you want to find you? (age, education, job
status, economic status, role in the community, area or region,)

Describe your typical visitor as best you can.
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12) Secondary Audience: What other people may visit your site?
?r,oxal: QWL'_/
Aerd o0 mewtt N fens.

13) Technical: How technically savvy will your average visitor be?
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17) Navigation/Menu of pages: For easiest use, each page should have
navigation to all other pages on your site. Your contact information and an
email contact should also be provided on every page. Plan your pages using
the following checklist (starred pages are considered mandatory).

___*home/index
___*about page
___*contact page

Other pages/features:
___ Events/news

__ Newsletter sign-up

—_ Frequently asked questions (FAQs)
_v Location, directions, map

—_ Company directory

___ E-commerce, # of categories , # of products
__ Local or industry navigation links
___ Calendar of events

___ Site search box

___ Request or response forms

— Email address collection for particular giveaway, such as a special report
or a coupon

__ Guest book for comments

___ Chat

___ Live chat, customer service

— News feed for your industry, headline news or stock information from a
service

___ Quick links page that your customers can add interesting links to

___ Affiliate advertising selling other products and earning commissions from

~ other web pages

_ Animated images

__ Shockwave/flash animations

v Video, sound, music

What other features would you like?
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3. Do you have the staff to marshal, vet, improve, and/or create content?

4. Have you assigned someone to be the project manager or the liaison
with your Web design firm?

What is your target completion date? A[W‘ 7T

What is your target start date?

20) Technical Skills:
1. Do you plan to make frequent or significant changes to your site?
2. Do you feel confident in your own computer skills to learn how to
make those changes, or will you need ongoing guidance and support,

such as a webmaster?

3. Have you budgeted for the service?

21.) Responsive Web Design Framework (RWD)

1. What type of Framework do you want to use - HTML, CSS, or JavaScript?

2. What Framework have you selected -
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